
A partner in Africa’s socio-economic growth since 
1986, the Bolloré Group employs 25,000 people on the 
continent in the transport and logistics, communications 
and entertainment sectors. The strength of its network, 

its capacity for innovation and its strong commitment 
to co-constructing the Africa of the future place the 
family group at the heart of Africa’s transformation.

The Bolloré Group in Africa 

TOGETHER CONNECTING Africa



More than just transport and logistics in Africa.

Through its investments and strategy, Bolloré 
Transport & Logistics has helped to establish 
better connections with the regions served, 
resulting in a more efficient transport offer and 
greater competitiveness in import and export 
activities. The company has been working to 
develop intra-African trade, a genuine driver 
for growth in sub-Saharan Africa.

Bolloré Transport & Logistics’ activities create 
and sustain a large number of direct and indirect 
jobs, thus promoting inclusive development in 
all countries in which the company operates. 
As a driving force for logistics transformation in 
Africa, Bolloré Transport & Logistics promotes 
governance that respects the environment 
and its stakeholders.

Strengthening Africa’s logistics ecosystem 
through the partnership with MSC 

The project to sell 100% of Bolloré Africa Logistics 
shares to MSC before the first half of 2023 results 
from a shared ambition to develop infrastructure in 
Africa and to enable the distribution of goods even 
in remote areas. 

This project would support intra-African trade within 
the framework of the African Continental Free Trade 
Area (AfCFTA) promoted by the African Union through 
efficient and more environmentally friendly logistics 
solutions.

With a robust logistics ecosystem, backed by the 
world's leading shipowner, it will also serve to protect 
and create jobs.

When the transaction is complete, both the Bolloré and 
MSC groups will remain key investors on the continent. 
In particular, the Bolloré Group will continue to invest 
in the areas of entertainment, culture, connectivity 
and agriculture. 
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For Bolloré Transport & Logistics, reconciling 
economic performance with social engagement 
and protecting the environment is essential. The 
company is devising solutions to reduce its carbon 
footprint. It is producing low-carbon transport 

plans and working to develop new services such 
as rail and river transport. It is also committed 
to promoting innovation and selecting the most 
competent suppliers. The company implements an 
active policy of constructing sustainable buildings 
that meet the rigorous reference standards of labels 
and certifications such as LEED and BiodiverCity©. 
Kribi Hub Logistics, inaugurated in June 2022, 
and Aerohub in Abidjan are perfect illustrations 
of this commitment. Both structures incorporate 
sustainable construction solutions in addition to the 
latest generation of equipment.

Actively involved in the economic and social 
development of the countries in which it operates, 
Bolloré Transport & Logistics is also committed to 
supporting young people.  With close to 21,000 
employees in transport and logistics in Africa, 
99% of them African, the company is one of the 
continent’s leading private employers, and recruits 
an average of 2,500 employees every year.

It has created around twenty strategic partnerships 
with higher and vocational education establishments 
in Africa, and hosts an ever-increasing number of 
young students in internship programs on its sites. 
It also has specialised training centres: the Centre 
de Formation Portuaire Panafricain (the pan-
African port training centre, CFPP), and the École 

Supérieure des Métiers Ferroviaires (the higher 
institute of railway occupations, ESMF) in Burkina 
Faso. Bolloré Transport & Logistics also promotes 
a purchasing policy that focuses on local resources, 
thereby ensuring the growth of small and medium-
sized enterprises that employ thousands of young 
Africans.

Promoting environmentally responsible logistics in Africa

Taking action to support men and women in Africa
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The “Green Terminal” label, launched in June 2021, is 
a CSR labelling initiative certified by Bureau Veritas. 
It aims to ensure that the concessions operated 
by Bolloré Ports maintain a coherent trajectory of 
emissions reduction. Investments in sustainable 
infrastructure and the acquisition of electrically 
powered equipment (e-RTGs, electric tractors) 
have enabled seven terminals to receive the Green 
Terminal label by 1 June 2022, with another four 
scheduled to do so by the end of the year.

Green Terminal



Vivendi, the African entertainment giant

Vivendi, in which the Bolloré Group holds shares, is an industrial group involved  
in media, content and communications. The group has several subsidiaries in Africa: 

Canal+, CanalOlympia, Vivendi Sports and GVA.

 Africa on the screen 
Canal+ brings programmes centred around African 
talent to nearly six million subscribers on the continent. 
It has an ambitious strategy for acquiring sports rights 
and for purchasing and co-producing African films 
(feature films, drama and documentaries). CANAL+ also 
invests in training in the audiovisual professions via the 
CANAL+UNIVERSITY, and supports many major events 
related to cinema and sport..

 shining a light on Africa
CanalOlympia is a concert hall, event arena, and film 
projection venue. It facilitates access to culture and 
entertainment in Africa. 18 cinemas have been built in 12 
African countries since 2017.

high-speed internet at home
Group Vivendi Africa has been present in seven African 
countries since 2016. GVA deploys the Vivendi Group’s 
experience and expertise to connect people and 
businesses in Africa by means of fibre optics. With 12 major 
African cities connected thanks to 1,000 employees, GVA 
has 20,000 km of fibre optic cable deployed and serves 
one million households and businesses.

showcasing sport
Vivendi Sports is a major player in the sport and entertainment ecosystem. The company supports sports event organisers 
and sports right holders from design to production of their events with a 360° offer and an innovative approach. Vivendi 
organised the Tour de l’Espoir – the only African leg of the U23 World Cycling Championship in Cameroon, and the IBO World 
Boxing Championship in Dakar. It is also behind the creation of the ARES Fighting Championship, a private Mixed Martial Arts 
(MMA) league based in Dakar.

the African communications agency
Havas Africa is a communications agency that mobilises 
more than 200 talents on the continent. It supports 
brands in developing creative strategy for concepts that 
are tailored to African markets and audiences. Havas 
Africa creates content strategies for affinity storytelling 
and brings meaning to brands by conducting 360° 
media strategies.
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